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Eat Well, Live Well.

AJINOMOTO.

Founding Spirit

“To create good, affordable seasonings and

turn simple but nutritious fare into delicacies.”

Dr. Kikunae lkeda,
Wiy Motreation for lnvemt g Ad-NO-M0T03

Or. Kikunae lkeds
Discoverar of
the umamy taste

Saburosuke Suzuki|l ;
Founder of /%
the Apnomaoto Group

Creale "New Value™

Umarmi Seasonings
AJI-NO-MOTO0 « P 4
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AJINOMOTO.

Global reach of the Ajinomoto Group (As of March 31, 2015)

Number of employees
1 ’00 6! 6 billion yen
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AJINOMOTO.

Business overview and specialties in each business domain

Japan Food

International Food

Life Support

Animal and Lifestyle-Folated . .
( Plant Nutrition 1( Matorials 1( New Biomaterials ]

Healthcare
(Pharmaceuticals/Advanced Medicine/Wellness and Nutrition)

(" pramacntions )| AdvancetHediome |[ Wotmeanviion
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AJINOMOTO.

A Local Presence in Markets Around the World
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- Delicious Red
Logo represents the mission to

create value globally

AJINOMOTO,

Beverages and

Umami seasoning Flavor seasoning Menu-specific seasoning Frozen foods powderad

L L i
AJI-NO-MOTO carbonated drinks
-
';.‘,
Unpan; - Thadmnd HONDASHI  Fos Dee® ajik® Ebi Shumai Birdy®
(Japan) (Thailand) {Japan) (Inclonesia) (Thailand)
gL F‘
KW aesC
@ gy
Nigeria Sazsr® CRISPYFRY®  AMOY Gold Y02 FRES-C®
{Brazil) {Indonesia) (Vietnam) (The Philippines)  Label Light {Chiness Dumplings) (The Philippinss)
Soy Sauce (France)
(Hong Kong, China)
Instant noodles Low-sait, low-sugar and low-fat products Fundamental foods Nutrimni-foriifiad
: . l
YumYum® Aji-no-men® OYAKATA® YASASHIO Pure Select® Pal Sweef® Capsiate Natura®  Glysom® KOKO Plus™
(Thailand) (Peru) {Poland) (Japan) Mayonnaise (Malaysia) {United States)  {United States) (Ghana)
Kokuuma (Japan)
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AJINOMOTO.
Ajinomoto Group Creating Shared Value (ASV)

Contribute to a healthy society
worldwide with delicious nutrition
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Global Food Resources  Mealthy Living
Sustainability '

“Eat Well, Live Well.”
Sustainability of people,
living things and the Earth
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Throughout All the Business Activities AJINOMOTO.

-R&D, business development, procurement, production,
delivery & sales, communication, management ¢+«
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Ajinomoto Group Zero Emissions Plan “Y/NOMOTO.

AGZEP for 2014-2016
Conserving water resources @ Reducing greenhouse gas emissions
Water use and CO: emissions:
discharge:

-70-. -35¢.

Discharged water per unit of production for CO: emissions per unit of production for the

the Ajinomoto Group in fiscal 2016 Ajinomoto Group in fiscal 2016 (compared
(compared to fiscal 2005) to fiscal 2005)

“’ The 3Rs of Waste

Resource_recovery
ratio:

99......

Resource recovery ratio for the Ajinomoto
Group in fiscal 2016




o Conserving water resources Eat Well, Live Well.

Wieke a e o AJINOMOTO.
-70% In fiscal 2014, '73 A) compared to the base year of fiscal 2005

Discharged water par unit of production for
the Afinomoto Group in fiscal 2016
(compared to fiscal 2005)

- cooling towers for indirect cooling applications
- recirculating water on-site

I Water use

(Fiscal year)

2005 15 w0 |2

5

indirect cooling

River and well water for [jj 2013 BBE 121 I82

River and well water for [ -

use in processes 2014 WINTE 78 I /9
Industrial water b 5 5 5

Other [ 0 50 100 150 200 250

(Million tonnes)
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AJINOMOTO.

-70.

thé ] :|m|.a up .,c 'Ih‘
(compared to fiscal OEI:

I Discharged water

(Fiscal year)

2005 " 204

2013 ERL!

Discharged indirect i

cooling water 9914 UM 2 11 6

Discharged after treatment [ i i i
Other (public sewage, etc.) I 0 50 100 150 200 250

(Million tonnes)
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IPollutant load in wastewater: AJINOMOTO.
BOD and TN

Scope Targets to be achieved

All production sites of the

Group BOD <10 ppm, TN < 5 ppm

Fiscal 2014

Target achieved at
27 out of 35 sites
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AJINOMOTO.
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greenhouse gas emissions

Eat Well, Live Well.

AJINOMOTO.

-28% -
In fiscal 2014, O compared to the base year of fiscal 2005

- Switching to clean energy:

Improving the renewable energy use ratio
- Efficiency of a manufacturing process

I Total CO2 emissions and CO:2 emissions per unit of production

Base year

(10 Kkilotonnes)

| Difference

Total CO2 emissions 236 2921 -15
Japan 58 40 -19
Asia/Africa 87 97 10
Europe 33 217) -11
North America 23 36 13
South America 20 18 -3
China 14 o} -5

CO: emissions per unit of production (per | L A~ |

tonne of product) 1.31 0.94 -
Reduction rate of CO2 emis-
sions per unit of production _ 28% —

Reference value: Production volume (10 kilo-

tonnes) 180 235 —
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AJINOMOTO.
Actively adopting Renewable Energy

Bien Hoa Factory, Ajinomoto Vietnam Co., Lid.
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rse——— AJINOMOTO.

950/0 - In fiscal 2014, 99 ° 4%

Resource TECOV ry

1 Volume of waste and by-products and resource
recovery ratio

(10 kilotonnes) (%)
T — . 7‘2‘-‘1‘“2&2‘ -------------- M. ..

By-products [
Waste |

Resource
recovery ratio (%

jo- 2012 2013 2014  (Fiscal year)
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AJINOMOTO.

Helps reduce CO: emissions causad
by chemical fertilizer production @
Covers 70% of the chemical fertilizer (nitrogen content) required memlc\al etz
by 0.5 million hectares of sugar cane fields % /
G Absorption of atmospheric
) CO; by photosynthesis

(28 million tunneg)

Organic fertilizer

1.6 million tonnes
Harvest

Recovering by-product

as useful resources  Copperative m r:ihanisg\ with [0{:5(1]! gum s enabling
sustainable production an culture

. Blo-cycl

1.6 million tonnes |

Sugar cane

T 3\
38 million tonnes ;

P

Fmdun\ ‘ Sugar factory

Umami sea.mnlng Cane mulasses Raw sugar
il (syrup derived from 5”93' cane) '@.2 million tnnnet‘;]
- ﬁ.ﬁ million tnnne J g

The chart assumes worldwide annual production of approximately 0.5 million tonnes of the umami seasening AN-NO-MOTO® by the Ainomoto Group using only sugar cane. The values for sugar cane grown
and sugar production are commonly used global figures, and the values for resources used for producing AS-NC-MOTC® and values for by-products are based on actual statistics from the Ajinomoto Group.
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AJINOMOTO.
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Joint Skipjack Tagging Survey lays AJINOMOTO.
groundwork for international
skipjack resource management

Participants of the Joint Tagging Survey of Skipjack off the Pacific Coast of Japan
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AJINOMOTO.

I Skipjack catch in western and central Pacific
Ocean by fishing method (1950-2014)

Catch (kilotonnes)
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AJINOMOTO.

Joint Skipjack Tagging Survey

Far Seas Fisheries
(NRIFSF)

; f Mational Research
Aiinomoto Con Inc Eat Well, Live Well. Institute of
" AJINOMOTO. | FRa

Provide funds
and materials,
assign staff to

help with survey
and PR

Survey design,
results appraisal,
survey, and
PR activities

Help establish rules for managing international skipjack resources
Help build a sustainable national skipjack fishing industry
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AJINOMOTO.
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Skipjack Tuna Tagging Research AJINOMOTO.

Tagging on approx. 10,000 fish of skipjack since 20009.

The first precise data of detailed migratory behavior of skipjack along the
Kuroshio Current over 800 days with high-tech archlval tags

Collaboration with various stakeholders.”"

410 4/ 4/12 41’13 4

0 I’l ‘llh

Ml 48

4/15 416 417 418 419

135°E



Eat Well, Live Well.

I The ecological business model AJINOMOTO.
of the Ajinomoto Group

Sustainable society

Ensuring &
sustainable

food supply
Products

and services

iy Partnership
o with society
B2S: Business to society

AJINOMOTO.

Business activities
of the Ajinomoto

p Partnership with
; the earth

B2N: Business to nature

Sustainable
global
environment
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