
Eco Business Model of 
Ajinomoto Group

Yasunobu Hasegawa 
Ajinomoto  Co., Inc.

Associate General  Manager 
CSR  Dept.

12th Asia-Pacific Eco-Business Forum in Kawasaki 18. Feb. 2016



“To create good, affordable seasonings and 
turn simple but nutritious fare into delicacies.”

Dr. Kikunae Ikeda, 
My Motivation for Inventing AJI-NO-MOTO®. 
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A Local Presence in Markets Around the World







Throughout All the Business Activities

•ESR,
Innovative R&D

•Communication,
Advocacy,
Initiatives

•“Bio-cycle" production

•Cassava project

•Responsible procurement 
of paper, palm oil, 
shrimp

•Skipjack tuna 
resource research

•Ghana nutrition project 

•Sustainable 
land-use 

•Innovative fermentation process 
technology

•Synthetic
rubber from biomass

•Bio-based nylon

-R&D, business development, procurement, production,
delivery & sales, communication, management ・・・・





In fiscal 2014,     -73% compared to the base year of fiscal 2005

- cooling towers for indirect cooling applications
- recirculating water on-site





Pollutant load in wastewater:
BOD  and TN





In fiscal 2014,    -２８% compared to the base year of fiscal 2005
- Switching to clean energy: 

Improving the renewable energy use ratio
- Efficiency of a manufacturing process



Actively adopting   Renewable  Energy



In fiscal 2014,     99.4%

















Skipjack Tuna Tagging Research

Tagging on approx. 10,000 fish of skipjack since 2009.
The first precise data of detailed migratory behavior of skipjack along the 
Kuroshio Current over 800 days with high-tech archival tags.
Collaboration with various stakeholders.






